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Background 

The largest human pink ribbon chain in the region was recorded in 2008 in the UAE in which 

1,032 women and their families participated. Though this was not recorded by the Guinness 

World Records (GWR), the event is an indicator of the level of willingness Arab women have 

for participate in such a campaign. 

 

Currently the largest human awareness ribbon recognized by Guinness World Record is 

held by AIDS-Hilfe Frankfurt e.V. who were able to secure 3,640 participants to create a 

human chain in Germany on the 29th of June, 2007.  

 

HRH Princess Reema bin Bandar bin Sultan and Zahra Breast Cancer Association under 

the patronage of Sultan Bin Abdulaziz Al-Saud Foundation, are working on launching a 

Kingdom wide campaign to break the record and win a new position for Saudi Arabia in the 

Guinness Book of World Records on October 2010. Through this campaign HRH Reema 

and her supporters will raise awareness on breast cancer in the Kingdom.  

 

The Largest Human Pink Ribbon Campaign Objectives 

 To build awareness around breast cancer issues in Saudi Arabia 

 Break the largest Pink Ribbon record made by a human chain in the Guinness Book 

of World Records 

 Generate positive media coverage in Saudi Arabia and around the region 

 Build a reputation for Saudi Arabia as a breast cancer wary nation 
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Event Overview 

The Largest Human Pink Ribbon Campaign Program Event  

Recommended Participants: Females (From 12 years old onwards)  

Dates: 28 October 2010  

Location: Jeddah  

The Largest Human Pink Ribbon Campaign is an awareness campaign that will reach 

audiences within Saudi Arabia by the use of three means: media relations, advertising and 

audience engagement.   

 

Media Relations: Major newspapers, magazines, TV and radio within Saudi Arabia, the 

Gulf, the US and key countries in Western Europe, will be contacted routinely to keep them 

informed with the progress of the campaign and any major milestones reached. All local 

Saudi media will be invited to cover the event while only the top tier media outlets in the 

Gulf, Europe and US will be invited to attend.  

 

Advertising: a mix of the most effective advertising tools will be used in order to support the 

awareness campaign and reach the wider public.  

 

Audience engagement: schools, universities, charities, NGOs and specialized medical 

institutes will be invited to participate in the human chain. By involving the community and 

working with women from different backgrounds a sense of unity and support will be formed 

that will solidify the message of awareness and support.   
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Sponsorship 

Breast cancer is the most common type of cancer found in Saudi Arabia. Contrary to local 

knowledge, breast cancer affects both men and women equally and according to a Saudi 

Cancer Registry report conducted in 2005, 12.5 percent of the Saudi population is affected 

by breast cancer. 

The Human Pink Ribbon will be the first attempt at a Kingdom wide campaign to raise 

awareness about this fatal disease. Through this campaign, the Zahra Breast Cancer 

Association and its supporters, hope to inform and educate Saudi citizens to get tested and 

work together to prevent more deaths.  

As a sponsor, your company will be recognized as being a supporter of this initiative and will 

gain wide recognition not only from the Zahra Breast Cancer Association and those affected 

by the cancer but also by the Saudi community at large.  

Please join us in our efforts in creating the largest Human Pink Ribbon to break the 

Guinness World Record by becoming a financial sponsor.  

 

Benefits of Sponsorship 

All sponsors will enjoy two press conferences, roundtable participation and brand exposure 

through events held in Jeddah which includes: 

 Brand presence in communication materials  

 The sponsor's logo printed on the invitation cards. 

 Press conference branded with sponsor’s name/logo (roll-ups & backdrop). 

 In addition to other branding for sponsor on banners. 

 Branded conference documentation: CD-ROM of conference materials, speeches, 

etc.  

 Networking events during press conference and Local princes meetings.  
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 Running ads on print media with sponsors’ logos. 

Other Benefits:  

 Name and brand recognition in a highly desirable, governmental, education and 

influential audience 

 Promotion of your company through a number of means of communication such as 

the media (press releases, articles, interviews), advertising (prints ads, 

billboards…etc), word of mouth, etc.: 

o Advantages of media coverage: 

 Mass recognition among the public 

 Company’s name spread to a wider audience 

 Higher visibility among stakeholders, which raises the company’s profile 

amongst stakeholders  

 Female reach across Saudi with an emphasis in Jeddah  

Media coverage will expand across the following mediums: 

 Local daily newspapers:  

o Okaz, Al Watan, Al Riyadh, Asharq AlAwsat, Al Madinah, Al Bilad, Al Yaum, Al 

Nadwah, Al Hayat, Arab News, Saudi Gazette, Shams, Al Jazirah, and Al 

Eqtisadiah.  

 Local Magazines & Trade Magazines:  

o Gulf Marketing Review, Al Iqtssad Wal Amal, Al Rajul, Sayidaty, Kul Al-Nas, 

Zahrat Al-Khaleej, Arabian Woman…etc.  

 TV Channels:  

o CNBC, Al Eqtisadiah, MBC, Saudi TV, etc. 

 Online Websites:  

o Zawya, Trade Arabia, AME Info, arabianbusiness.com, etc.  
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Sponsorship Options 

 

 Partner/Main Sponsor (exclusively for two companies) 

o Sponsorship amount:                                                                        SR 500,000 

 

 Gold Sponsor (shared sponsorship between four companies)  

o Sponsorship amount:                                                               SR 250,000 

 

 Silver Sponsor (shared sponsorship between eight companies) 

o Sponsorship amount:                                                                               SR 150,000        

                                     

 Booth/Stand Rental 

o Sponsorship amount:                                                                               SR 20,000                                            

 

DATE OF SPONSORHIP: 

Last date to submit sponsorship agreement is 31 August 2010 
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Partner/ Main Sponsor (SR 500,000) 

 

Both Partners/ main sponsors will enjoy a wide range of benefits which will allow for 

maximum exposure for the sponsoring company and, if required, brand. The benefits 

include: 

 

1. Massive local media coverage, which translates to excellent advertisement for 

sponsoring company.  

2. Prime visibility of logo for all attendees and media at two press conferences & one 

roundtable.  

3. Main sponsors have the exclusive privilege of a free promotional stall/stand (8 by 8 

fts) for advertising at the event.  

4. Up to 6 of sponsoring company's banners (6ft by 3ft each) displayed throughout the 

event location (to be supplied by your organization).  

5. Logo to be clearly displayed in all invitations to the event. 

6. Each event, including the lunch and press conference, will display sponsoring 

company’s logo. 

7. Announcement of sponsoring company’s profile throughout the various events. 

8. Introduction of a representative of sponsoring company on the stage during one of the 

main events. 

9. Mention of the sponsor on all media coverage concerning the event. 
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Gold Sponsor (SR 250,000) 

 

Gold sponsors will enjoy a wide range of benefits which will allow for maximum exposure for 

the sponsoring company and, if required, brand. The benefits include: 

 

1. Massive local and regional media coverage, which translates to excellent 

advertisement for your company.  

2. Good visibility of logo for all attendees and media at the event/s. 

3. Up to 3 of Gold sponsor company's banners (4ft by 2ft each) displayed throughout the 

event   location (to be supplied by your organization). 

4. Good visibility of logo throughout the whole conference launch, including lunch and 

the press conference.  

5. Announcement of Gold sponsor company profile throughout the various events. 

6. Meeting of all sponsors on press conference. 
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Silver Sponsor (SR 150,000) 

 

Silver sponsors will enjoy a wide range of benefits which will allow for maximum exposure 

for the sponsoring company and, if required, brand. The benefits include: 

 

1. Massive local and regional media coverage, which translates to excellent 

advertisement for your company.  

2. Visibility of logo for all attendees and media at the event/s. 

3. Up to 1 of silver sponsor company's banners (4ft by 2ft each) displayed throughout 

the event   location (to be supplied by your organization). 

4. Visibility of logo throughout the whole conference launch, including lunch and the 

press conference.  

5. Announcement of silver sponsor company profile throughout the various events. 

6. Meeting of all sponsors on press conference.  

 

 

 

 

 

 

 

 

 

 



10 

 

 

Booth/Stand Rental (SR 20,000) 

 

Exhibitors will enjoy a wide range of benefits which will allow for maximum exposure for the 

exhibitor company and, if required, brand. The benefits include: 

 

1. Massive exposure to meeting female participants and the media, which translates to 

excellent advertisement for your company.  

2. Visibility of logo for all attendees and media at the record breaking event. 

 

The Largest Human Pink Ribbon Campaign is a cause that will touch the lives of countless 

people across the Kingdom and the region. We hope that your company will choose to be 

part of this momentous event as we attempt to set a Guinness World Record and raise 

awareness on the leading cancer affecting Saudis to date.  

 

Should your company decide to support us in this initiative please contact us using the 

below information. A speedy reply is much appreciated in order for us to start making 

arrangements accordingly.  

 

 

Should you need any further information on the event, please contact:  

Yahya Hamidaddin, 

Adalid Public Relations 

Tel: +966 2 263 1720 Ext. # 250,  

Fax +9662 2631730 

E-mail: yahya.hamidaddin@adalidpr.com   

mailto:yahya.hamidaddin@adalidpr.com

